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ABSTRACT 

This thesis explores tourism terminology from a linguistic perspective, focusing on the structure, 

semantics, and cultural implications of tourism-related lexical units. The study examines how 

tourism terms are formed, categorized, and used in English and Uzbek, highlighting the 

challenges of translating them across languages. It emphasizes the importance of accurate 

translation and cultural adaptation in international tourism contexts. The thesis also provides 

strategies for effective terminology management, translation, and professional communication 

in tourism. 

KEYWORDS: Tourism terminology, translation strategies, English, Uzbek, lexicology, semantics, 

cultural adaptation, lexical units, professional communication, terminology management. 

 

INTRODUCTION 

Tourism has become one of the fastest-growing sectors worldwide, contributing significantly to 

economic, cultural, and social development. As tourism expands, its terminology evolves, 

incorporating new lexical units that reflect innovations in services, attractions, and global trends. 

Tourism terminology is essential not only for communication between professionals and travelers 

but also for academic research, translation, and educational purposes. Tourism terms cover 

various domains, including accommodation, transport, sightseeing, culinary experiences, and 

events. Each term carries not only linguistic meaning but also cultural and contextual significance. 

For example, the English term *heritage site* refers to a historical or cultural landmark, while 

*culinary tour* conveys a type of gastronomic experience. Translating such terms requires 

precision and cultural adaptation to ensure clarity and appropriateness in the target language. 

This thesis aims to investigate tourism terminology in English and Uzbek, analyze translation 

strategies, identify common challenges, and suggest effective approaches for professional and 

educational applications. 

The study of tourism terms in linguistics has been addressed by numerous scholars. Baker (1992) 

and Newmark (1988) explored translation strategies and semantic equivalence. Munday (2008) 

discussed cross-cultural considerations in translating specialized terminology. In Uzbek linguistics, 

Odilov (2010) and Zhuraev (2018) examined tourism-related lexical units, their formation, and 

challenges in translating English terms into Uzbek. Historical studies show that tourism terms 
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evolved alongside trade, pilgrimage, and exploration activities, reflecting cultural and socio-

economic developments. 

Tourism terms can be grouped into the following categories: 

1. Places and Attractions: Cities, historical landmarks, natural sites. 

2. Accommodation and Services: Hotels, guest houses, resorts, and hospitality services. 

3. Transport: Air, rail, road, and water transport, including airports and stations. 

4. Events and Activities: Festivals, concerts, exhibitions, and cultural programs. 

5. Culinary Tourism: Local cuisine, restaurants, food tours. 

6. Tour Packages and Services: Guided tours, adventure tourism, travel packages. 

Examples of English–Uzbek tourism terms: 

Translating tourism terms requires multiple strategies: 

1. Direct Borrowing: Adopting the term as-is from English. 

2. Explanatory Translation: Adding clarification for cultural or semantic accuracy. 

3. Cultural Adaptation: Adapting terms to local customs and practices. 

4. Semantic Shift: Modifying meaning slightly to match the target language context. 

5. Mixed Strategies: Combining multiple approaches for complex terms. 

Lack of Direct Equivalents: Some English terms have no Uzbek equivalent (e.g., staycation, digital 

nomad). 

Semantic Ambiguity: Terms with multiple meanings require careful context analysis. 

Cultural Differences: Certain experiences or services may not exist locally. 

Rapid Evolution: Technology and global tourism trends create new terminology constantly. 

Analysis shows that combining translation strategies, including explanatory translation and 

cultural adaptation, ensures accurate and understandable communication. Standardized 

glossaries and training for translators and guides enhance professional performance and student 

learning. Additionally, keeping up with evolving terminology ensures relevance and clarity in 

international tourism contexts. 

 

CONCLUSION 

Tourism terminology in English and Uzbek requires careful linguistic, semantic, and cultural 

consideration. Effective translation involves a combination of borrowing, explanation, and 

adaptation. Standardized glossaries, continuous updates to terminology, and professional 

training support accurate communication in tourism services and education. 
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